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Orange County, NC | Comprehensive Land Use Plan Process
Roles & Responsibilities

Orange County )
Community ”H.“H"“"I“'I tthe Process earn About Planning Issues
Members County’s Future

RESPONSIBILITIES:

back and Input +  Share Insights and Opinions As

ement Activities

ffs Relevant to Orange

COMMUNITY
STAKEHOLDERS

ROLE: Providers of a Broad
Array of Perspectives and
Information on Land Use
Related Topics

STAFF WORKING GROUP

ROLE: Sounding Group for Plan
Development and Ultimately
Steward of Adopted Plan

PLANNING BOARD

ROLE: Advisor, Reviewer, and
Recommender af Plan Adoption
and Key Implementor of Plan

RESPONSIBILITIES RESP0N5|B|L|T|ES

RESPONSIBILITIES:
Provide Information and
Perspectives Through Project
nterviews
Represent and Share
nterests of Neighborhoods,
Businesses, Landowners,
Organizations and Agencies
in Orange County
Encourage Others to
Participate in Planning
Process

Project Team: ROLE

County Planning

Work Te

Facilitator of P ;
Staff & Consultants Technical Advisors, Projet

Provides Guidance on Public
Engagement Approaches
and Receives Reports on
Community Responses

Reviews Drafts of Work
Products and Provides
Feedback to Project Team

Serves as Liaison to
Departmental Staff and
Advisory Board(s), where
applicable

May Offer Assistance to
Planning Staff by Supporing
Public Engagement Effarts
and Generally by Answering
Questions and Promoting
Engagement in Process

RESPONSIBILITIES:
Publicizes Events & Co
Facilitates Meetings and (

Engagement

Recelves Briefings on
Engagement Findings and
lechnical Analysis

Discusses Plan Direction and
Provides Feedback an Plan
Progress

Serves as Ambassador ta the
Public During the Planning
Process by Promoting
Engagement Activities

Recommends Plan for
Adoption by Board

Qutreach
Jmmunity

BOARD OF
COMMISSIONERS

ROLE: Final Decision-Maker
on Policy Direction and Plan
Contents and Oversight of Plan
Implementation

RESPONSIBILITIES
Receives Briefings on
Engagement Findings and
Technical Analysis

Provides Guidance on Plan
Direction at Key Points in
Process

Serves as Ambassador
to the Public during the
Planning Process by
Promoting Engagement
Activities

Adopts Final Plan
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Phases 2 & 3 Status Report

Work that has been completed:

* DEI Engagement Database
 Stakeholder Survey and Summary Report
* Current Policy Profile

* Community Engagement Window #1 (workshop, meetings,
online activities)

Work that is underway:
* Preparing data/trends Fact Book

* Preparing New Issues and Opportunities Report



Community Engagement Window #1

Engagement Activities, Objectives, and Outcomes




Completed CEW#1
Activities:

v October 2023 Public Workshop

v’ January 2024 Additional
Community Meetings (Jan. 19
and 20)

v Orange County Road Show
(Jan. 31 and Feb. 1)

v" Online activities available
(October 26 — February 1)




Publicity and Outreach Efforts
+ Equity Database

« Compiles contacts of DEI organizations
and nonprofits and businesses owned by
BIPOC/minorities, women, and veterans
in Orange County

* Email notice to 70+ organizations in the
Equity Database

* Direct outreach with 100+ contacts from
Equity Database by Tate Consulting

* Project website collected email addresses;
contacts received reqgular updates

Plan de Ordenamiento Territorial 2050 del Condado de Orange [ .

Taller Piblico

Unase a nosotros en el primer taller piblico como
lanzamiento oficial del proyecto del Plan de
Ordenamiento Territorial 2050 del Condado de Orani

El objetivo de este taller es definir las aspiraciones de la
comunidad para el Condado de Orange en 2050 que puedan ¢
ayudar a conducir a la vision y las metas del plan. K

Habrd interpretacidn simultdnea en espariol durante el
evento.

Jueves 26 de octubre de 6:00 a 8:00 pm
Bonnie B. Davis Center, 1020 US-70, Hillsborough, NC

3
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Orange County Land Use Plan 2050

Public Workshop : ‘

Join us for the first public workshop as the official [
launch of the Orange County Land Use Plan
2050 project.

The goal of this workshop is to define communit;
aspirations for Orange County in 2050 that can
help lead to the vision and goals for the plan.

Thursday, October 26 - 6-8pm
Bonnie B. Davis Center, 1020 US-70, Hillsborough, NC
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Publicity and Outreach Efforts (cont.)

Social media flyers in English and Spanish
Weekly Orange County Newsletter

Planning and Inspections Department Monthly
Newsletter

Email notices to County stakeholder advisory boards
Banner on County’s main homepage

Project website linked from the Planning and
Inspections Department homepage

On television monitors throughout County facilities
Yard signs posted outside County offices

Project website and logo added to County staff
email signature
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Plan de Ordenamiento Territorial 2050 del Condado de Orange [

Taller Piblico

Unase a nosotros en el primer taller piblico como

lanzamiento oficial del proyecto del Plan de
Ordenamiento Territorial 2050 del Condado de Orange.
El objetivo de este taller es definir las aspiraciones de la
comunidad para el Condado de Orange en 2050 que puedan
ayudar a conducir a la vision y las metas del plan.

Habrd interpretacidn simultdnea en espariol durante el
evento.

Jueves 26 de octubre de 6:00a 8:00pm [O] %f;@
Bonnie B. Davis Center, 1020 US-70, Hillsborough, NC  Fyr2%as Sk

Orange County Land Use Plan 2050

Public Workshop :

Join us for the first public workshop as the official [
launch of the Orange County Land Use Plan
2050 project.

The goal of this workshop is to define community
aspirations for Orange County in 2050 that can
help lead to the vision and goals for the plan.

Thursday, October 26 - 6-8pm
Bonnie B. Davis Center, 1020 US-70, Hillsborough, NC




Public Workshop
October 26, 2023

Spanish interpreter services
were available

Held at Bonnie B. Davis
Environment & Agricultural
Center

Presentation with overview of
project

Collected feedback from
participants at four stations by
planning topic




Community Meetings
january 19 and 20, 2024

Spanish interpreter services were
available

Held at Cedar Grove Community

Center and Southern Human
Services Center

Presentation with overview of
project and collected feedback
using the same questions as
workshop

Provided snacks and a $10 Food
Lion gift card to the first 25
participants at each meeting as
advertised to Equity Database
contacts
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* Total of 163 participants Approximate

Number of
Participants

*  Atleast 147 people attended in-person

°"'"°'°°'A”eh Bonnie B. Davis
January 19, 2024 70+
Cedar Grove Community Center
January 20, 2024
Southern Human Services 50+
Center
Online surveys 16

Total 163




Engagement Objectives

The three objectives of Community Engagement Window #1 included:

Engagement Satisfaction

Representative Engagement

Increased Engagement
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Engagement Objectives

Engagement Satisfaction

Were you comfortable sharing your input today? Will you participate in future events?

1.7% 6.7% 10.7%

\

*127 out of 163 total n
participants submitted . ®mYes ®mNo = Other B Yes ®No = Maybe

voluntary, self-reported exit

questionnaires. 119 responses 122 responses



Engagement Objectives

Representative Engagement

* Age

* Race/Ethnicity

* Location of Residence
* Renter/Homeowner




Representative Engagement

Age
No answer g 236%
65 or over A
55-64 years 12%"39%
4-54 years 12'5191%6%
35-44 years -”'500/1"5.75%
25-34 years 551% 12%
15-24 years 157% 17.40%
*127 out of 163 total 0% 10% 20% 30% 40%

participants submittec

volunfcary, s.elf—reporte M Orange County (2022 Census Data)**
questionnaires.

46.46%

50% 60% 70%

M Exit Questionnaire Responses*

80%

90%



Engagement Objectives

Representative Engagement

Other

Two or More Races
White/Caucasian

American Indian/Alaska Native
Black/African American

Asian

*127 out of 163 total
participants submitted
voluntary, self-reported exit
questionnaires.

B Orange County (2022 Census Data)

Race

2.8%
0.8%

5.6%
4.7%

. it 5139,

I 0.7%
0.0%

— 0

7.8%
0.8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

B Exit Questionnaire Responses*



Engagement Objectives

Representative Engagement

Hispanic/Latino

8.70%
Yes
2.36%
No 91.30%
80.31%

0
No response/prefer not to answer
ponselp .

*127 out of 163 total
participants submitted 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
voluntary, self-reported exit

questionnaires B Orange County (2022 Census Data) B Exit Questionnaire Responses*
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Engagement Objectives

Representative Engagement

Unincorporated Orange County 36.7% 48.2% t
Chapel Hill 39.9% 20.5% l
Carrboro 14.2% 3.6% l
Hillsborough 6.7% 18.8% t
Mebane 2.5% 2.7% —
Durham 0.1% NA

Other NA 6.3%

*127 out of 163 total participants
submitted voluntary, self-reported exit
questionnaires.



Representative Engagement

According to the
Census, 67.2% of
households in
Orange County
own their homes
and 32.8% are
renters.

Tell us about your connection to Orange County. [Please
check all that apply.]

| rent a home

Regional interest/stakeholder

Other

| work at a local business

| own a local business

| own a home

B 0%

0%

4.2%

8.5%

8.5%

8.5%

10%

20%

30%

40%

50%

60%

% n

70%

80%
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Engagement Objectives

Increased Engagement

Benchmark: The Orange County Climate Action Plan

Activity Climate Action Plan we20s0

163 complete surveys for Community

Community Survey 510 completed surveys SeEeEmen: Winder 41

Stakeholder Interviews: 57 participants
Draft CAP Symposium: 12 attendees October Workshop: 27 attendees
Online Focus Groups: 40 participants January 19 Cedar Grove Meeting: 70+

total January 20 Southern Human Services ﬂ
Meeting: 50+

In Person/Live
Engagement



* Takeaways for Community Engagement Window #2

* Engagement satisfaction: continue to offer online options and creative, fun,

and accessible options

* Representative engagement: Create partnerships/connections and tailor
outreach efforts to increase representative participation (Hispanic/Latino and

Asian community members, youth, renters, and Chapel Hill/Carrboro residents)

* Increased engagement: Continue to increase overall engagement numbers,

including online engagement
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" Community Engagement Window #1 Outcomes

* Questions were organized into four categories:

Regional and Local Growth
Diverse People and Communities
Economy, Jobs, and Commuting

Natural Assets

* Onlineg, four short surveys were offered to encourage
participation as time and interest allowed




* Responses emphasized
concern about the rising
costs of housing

CEW#‘I»" Outcd?meézt':?

Regional and Local Growth

The majority of "Other” | am not concerned about rising home prices
responses noted that while
the participant themselves
could afford housing’ they Unable to afford rental payment
were worried about low-
income residents being
pushed out and critical
workers who cannot afford
to live in Orange County.

Other

Increasing rental payments

Unable to afford to purchase a home (down payment,
monthly payments, or overall sales price)

Paying my property taxes

Are you concerned about rising costs of housing? If so, what
are your biggest concerns related to costs of housing?
[Please check your top three choices.]

I 21

I s

I s

I 31
v
I G5

0 10 20 30 40 50 60 70



CEW#1 Outcomes:

Regional and Local Growth

In 2050, what should be Orange County’s identity in the region? [Please
check your top three choices.]

Other 1M 5
Good place to retire [N 16
Healthcare hub NN 17

Growing, diversifying economy with new employment options [ IINILILIIIINGEGEE 35

Vibrant and welcoming community with diverse amenities and
multicultural opportunities
Walk- and bike-friendly community that prioritizes public transit
and does not require a car to get around

Safe, family-oriented, with excellent schools [N 5

Well-known for local farms and agritourism (such as farm stands
and breweries)

I 54
I ©3

I 72

Well-preserved forests, rivers, and other natural spaces 93 n

0 10 20 30 40 50 60 70 80 90 100



CEW#1 Outcomes:

Regional and Local Growth

What are the key issues related to local and regional growth that should be addressed
in this plan? [Please check your top three choices.]

Other NN 13
Need more large employers to compete with other counties in the region [N 19
Need more housing choices [ INIINIGIGEN -
Property taxes are too high [N 32
Need more job opportunities in Orange County [IIIIIIIEINENEGGGGNGNGNGGEN 33
Need to maintain a small-town feel with population growth NG 45
Traffic is getting worse and commutes are getting longer IS 49
Need more affordable housing near job opportunities [ GGG 55
New development could impact our natural environment I 70
Sustainable development to mitigate the impacts of climate change (flooding,... NG 79

0 10 20 30 40 50 60 70 80 90



CEW#1 Outcdhmeé.:ﬁ

Diverse People and Communities

What do you like the most about Orange County?

* Responses emphasized [Please check your top three choices.]

how much the natural
environment is valued in Job opportunities Il 5
Orange County Other [N

Historical and cultural roots [ NRNREREREE 31
It's a great place to raise a family [ INRDIEEBEN 32
The people NG /2
Opportunities for recreation (such as parks and trails) [ I NRNRMEEEEEN /9
Safe community [ NN 53
The natural environment  [INNININIGIGGN S

0 10 20 30 40 50 60 70 80 90 100



CEW#1' Outcdhmeézmk

Diverse People and Communities

Participants
noted that
affordability is a
key factor in
staying in Orange
County for the

next 25 years

Housing, transportation,
healthcare, etc.

What will keep you and/or your family in Orange County over
the next 25 years? [Please check your top three choices.]

| don't need anything else

. s

More job opportunities

P

Better access to high quality internet service

I 2o

Better access to recreation and the outdoors

I 37

Continued high quality public education

I 41

More affordable housing options

I 14

General lifestyle affordability (housing costs, transportation

costs, healthcare costs, and local taxes) . 50
More safe and affordable ways to travel to places (biking,
Sl P I 56
walking, or riding a bus/public transit)

0 10 20 30 40 50 60



CEW#1' Outcdhmeézmk

Economy, Jobs, and Commuting

* Responses How should Orange County support workers and the
emphasized small development of new jobs through land use policy? [Please check
business your top three choices.]
glevelopment and other |
Increasl ng Orange County should not be supporting the development N

. of new jobs
trans po rtatlon Remove regulatory barriers to new businesses in Orange
. .
options for County | |
Plan for new employment uses (manufacturing, production, I -
employment etc)

Support small businesses through broadband expansion [ IIIIEIGIGINGTN /0
Provide more workforce housing [ N 42
Increase safe, affordable, and efficient transportation options . 5o
for workers to get to job training and jobs

Support entrepreneurship and small business development [ IIIIIEIEIEGEGEEEEEN 61

0 10 20 30 40 50 60 70



CEW#1 Outcomes:

Economy, Jobs, and Commuting

What types of new employment development do you support in
unincorporated Orange County? [Please check your top three
choices.]

Renewable energy production | «:
Research and development — 57
Manufacturing and production _ 29
Retail/commercial _ 18
Warehousing and logistics _ 17
Other _ 12

80




CEW#‘I»" Outcd?meézt':?

Natural Assets

What do you think are our most important environmental
needs in the future?

* Responses emphasized ,
[Please check your top three choices.]

keeping a clean water
supply, protecting —
agricultural/working

lands and healthy soils, Protect communities and properties from flooding I 14

and com batl ng Cl | mate Ensure clean air for residents || AN 37
Change Provide new recreational options, such as greenways, I
L. trails, and parks 38
¢ PaI’tICI pants expressed Combat climate change (such as by reducing

I s

emissions)

concern for all climate-
related hazardsl SUCh as Protect agricultural/working lands and healthy soils [ N | NG -

heatl droug ht, wi |df| rel Ensure water sources are clean _ 86

flooding, storms, etc.
0 10 20 30 40 50 60 70 80 90 100



CEW#1 Outcomes:

Natural Assets

What do you think is the most important benefits of protecting the County’s
agricultural and working lands? [Please check your top three choices.]

Other | 1

| don't think it's necessary for agricultural land to be protected in s
Orange County

Local textile and other agricultural product options | NN 9
Agriculture-based tourism (Agritourism) [ NENREREIEEE 19
Preservation of the environment from development [ NNNERERENEGEGEGEGEGEEEN 45
Preservation of prime/healthy soils for future agricultural use [ ENRELEIEIGIIIIIINEGEGEGEGES 5o
Local, healthy food options [ . 5o

Preservation of the local agricultural economy and jobs



CEW#‘I’-‘ Outcomes

Takeaways

* Across all questions, participants brought up concerns about growth
and sustainable development and maintaining Orange County’s
natural assets

« Participants highly value the natural environment of Orange County
and want to see protections for air, water, and soil quality

- Affordability (especially for housing) is a major concern, especially
the impacts of Orange County workers needing to live elsewhere and
commute in

- Concern about the impacts of climate change and want to see climate
action

* Some interest in seeing growth in local employment opportunities

* Policy guidance will need to balance these land use needs and
carefully weigh tradeoffs for competing priorities n
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Inputs from Strategic Plan Survey @

* Statistically significant survey
that informed Strategic Plan

* 604 surveys completed

2023

SRR Intent to leverage findings
Findings Report for 2050 Land Use Plan




Orange County, NC 2023 Survey

Q1. Most critical roles for the County government in the next 10 to 20 years

by percentage of respondents who selected the items as one of their top three choices
. [ Creating affordable housing options
= Direct Land Use _
Making sure that necessary health & human
Plan |mp||cat|0n services are available

(including neXUS Preserving open space & parks
with transportation)

w
[
R

w
o
&

g

Increasing funding for K-12 schools 31%

Maintaining high quality emergency services 24%

Develop transportation alternatives to single
passenger cars

21%
Improve environmental sustainability

Responding & adapting to climate change 16%

Communication & engagement with the public 14%

Maintaining quality leadership 14%

Reducing food insecurity 13%

Improving behavioral health services

Improving early childhood education

Diverting individuals from the criminal
justice system

0% 10% 20% 30% 40%

M Top choice 2nd choice 3rd choice
ETC Institute (2023) 9



I Parks & open space options

Access to health care services

Low crime rates

I Close to your work/school

Close to family/friends

Arts, cultural, & entertainment amenities
Quality of public education opportunities
Diversity of the people who live here
Higher education opportunities

Access to farm fresh meats & produce

I Low traffic congestion

Recreation opportunities/facilities for adults

Housing options

Employment opportunities

Public transportation systems

Recreation opportunities/facilities for youth

Local tax rate & cost of living

I Shopping options

Quality of government

Other

0%

ETC Institute (2023)

Orange County. NC 2023 Survey

Q3. Reasons residents choose to live in Orange County:

by percentage of respondents (multiple selections could be made)




Orange County. NC 2023 Survey

Q4. Biggest influences on the decision to stay in the county over the next five years

by percentage of respondents who selected the items as one of their top three choices

Close to family/friends ‘ 30%

Access to health care services 27% 3
Low crime rates : 26% ‘

I Parks & open space options 25% 3 I
Local tax rate & cost of living 21% |
Close to your work/school i 20% i
Housing options 17% i
Arts, cultural, & entertainment amenities | \

I Low traffic congestion i I
Quality of public education opportunities ! !
Diversity of the people who live here E ‘

I Employment opportunities E 3 I
Access to farm fresh meats & produce i ‘

I Public transportation systems : i I
Recreation opportunities/facilities for adults : |

I Shopping options E : I
Higher education opportunities i E ‘
Quality of government 5% : i :
Recreation opportunities/facilities for youth 3% : E :

0% 10% 20% 30%

M Top choice 2nd choice 3rd choice
ETC Institute (2023) 12



Orange County, NC 2023 Survey

Q8. What is your level of satisfaction with the availability of affordable
housing in the County?

by percentage of respondents (excluding “don’t know")

Neutral

. o
-

\

Somewhat dissatisfied
34%

Somewhat satisfied
12%
Very dissatisfied \
15% Very satisfied
7%

ETC Institute (2023) 16



Orange County, NC 2023 Survey

Q11. Top local government services to be prioritized

by percentage of respondents who selected the items as one of their top five choices

Public school operations (teachers, salaries) 63%

l Affordable housing

Behavioral/mental health services

I Public transportation alternatives 32%

Early childhood education 29%

Environmentally sustainable education & practices 26%

Climate action 26%

Social services

Law enforcement-led safety initiatives

Economic development

Job creation/training 24%

Youth programming

Diversion from criminal justice system

The arts
Community-led safety initiatives

Cultural resources

Other

Court services

Programming

0% 20% 40% 60%

M Top choice 2nd choice 3rd choice M 4th choice 5th choice
ETC Insfitute (2023) 19



Orange County, NC 2023 Survey

Q17. Rated Future Priorities of the County

by percentage of respondents (excluding “don’t know")

Providing equitable access to quality mental healthcare 55% 34% 9%
Providing equitable access to guality healthcare 49% 38% 10%

e
Increasing conservation of farms & environmentally sensitive land 38% 12% &
Addressing homelessness 45% 14%
Providing living wages 37% 13%

Increasing access to high-speed internet

I Increasing opportunities to age in place 17% %

Addressing gun violence
19%
47% 19% -

Improving early childhood education

Reducing substance use disorder

I Providing equitable access to housing 33%
Improving school facilities A6%
Reducing educational disparities 37% I
Increasing access to jobs 48%
Increasing public safety 40%
Addressing racism il?ﬁl
I Combating climate change 29%
Increasing opportunities for recreation & culture 20% 44%
I Providing public transportation in unincorporated areas of the county 28% : 37%
Criminal justice diversion 18% 45?3
I Increasing non-residential development 13% 24% 32%

0% 20% 40% 60% 80% 100%

Ml Very important " Important © Neutral % Notimportant Bl Not at all important
ETC Institute (2023) 25




Inputs from St Plan Survey

Orange County, NC 2023 Survey

Q23. Types of development/growth wished to be seen in Orange County:

by percentage of respondents (multiple selections could be made)

Parks & nature preserves
Family farms
Restaurants
Single-family residential
Family oriented activities
Entertainment businesses
Retail stores

Multi-family residential
Tourism & recreation
Downtown growth

Rural residential

Light industry
Office/business buildings
Heavy industry

Large corporate farms

ETC Institute (2023) Eal




Orange County, NC 2023 Survey
Q25. Current zoning regulations/restrictions that are in place to protect public
health, safety, and welfare; preserve agricultural land; conserve natural resources
and promote orderly development are:

by percentage of respondents (excluding “don’t know")

e Adequate
,/ \  48%

Not strict enough
33%

Too ;trict
19%

ETC Institute (2023) 3



Orange County, NC 2023 Survey

Q26. How important is increasing alternative modes of transportation (i.e.,
bus, ride sharing services, biking, walking, train) to the future of the County?

by p ge of resp ing “not provided")

Very important
48%

Somewhat important
37%

Not important
15%

ETC Institute (2023) 34
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Inputs from Strategic Plan Survey

Q30. Should the County be concerned about protecting open space?

by percentage of respondents (excluding “not provided")

_al Ny

y |
4 \

| _Yes
94%

No_
6%




.._‘ Watershed protection
7 Agricultural preservation

srivonmertal Addressing climate change
Protection

and Enhancement

2o

@' SUSTAINABLE

i A DEVELOPMENT

g e /| Business development
Progess .

Job creation
Wealth generation

Access to services
Affordable housing




t Deliverables
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Community Policy Profile

ORANGE COUNTY LAND USE PLAN 2050
* Synthesizes the policy guidance comnocy s
included in relevant County plans |

* Organized to provide a concise
summary of policy guidance provided
by planning topic

« Serves as the baseline of County
policies for developing the new plan’s
policies

« Available on the website under
Resources



https://www.orangecountylanduseplan.com/resources

x _-‘“—"‘4;5.

Orange County Transit Plan Update
Efland-Buckhorn-Mebane Access
Management Plan

Orange Grove Road Access
Management Plan

One Orange County Racial Equity Plan

Orange County Climate Action Plan

Environment, Conservation, and Hazard Mitigation

Eno-Haw Regional Hazard Mitigation Plan
State of the Environment

Strategic Growth and Resource Conservation Program Report

A Landscape Plan for Wildlife Habitat Connectivity in the Endo River and New Hope
Creek Watersheds, North Carolina

Interlocal Agreements and Plans

Greene Tract Interlocal Agreement

Central Orange Coordinated Area Land Use Plan

Mebane-Orange County Utility Service Agreement
Hillsborough-Orange County Strategic Growth Plan

Water and Sewer Management, Planning and Boundary Agreement
Joint Planning Agreement

Joint Planning Land Use Plan

Land Use, Development, and Infrastructure

Master Telecommunications Plan Map

Buckhorn Area Study

Eno Economic Development District Water and Sewer System Project Master Plan
Report

Orange County 2030 Comprehensive Plan

Eno Economic Development District Small Area Plan
NC Highway 57 Speedway Area Small Area Plan
Efland-Mebane Small Area Plan

Investigation of Ground-Water Availability and Quality in Orange County
Stoney Creek Basin Small Area Plan

Parks and Recreation

Blackwood Farm Park Master Plan

Little River Regional Park & Natural Area Master Plan
2030 Parks and Recreation Master Plan

Orange County Mountains-to-Sea Trail (MST) Route

New Hope Corridor Open Space Master Plan



Summarizes inputs collected from

57 stakeholders interviewed during
Phase 1

Used in the development of the
Community Engagement Window
#1 activities and polling questions

Available on the website under
Resources

ORANGE COUNTY LAND USE PLAN 2050

Phase 1 Stakeholder Interviews Summary Report

~)» LAND USE PLAN
& Guiding ourFutre. 2050



https://www.orangecountylanduseplan.com/resources

Fact Book

Objective: Share data and
trends on community planning
topics and future planning
influences that are important
considerations for developing
plan policies.

e N4 Orange County
¢ : S ORANGE COUNTY | FactBook
* Include maps, charts, data tables, = N LAND USE PLAN | suftvimanns
etc. to paint a picture of existing ; : cuingourure 2050 | RevewDrat
conditions in Orange County January 31,2024

* Leverage previous data analysis
from workshop and Community
Policy Profile

Will be shared on the project
website when completed u

CLARION




Next Steps

* Present briefing to Board of Commissioners (February 15)
 Early launch of CEW #2 at the Agricultural Summit (February 19)
* Finalize and Publish Fact Book on the website

* Develop New Issues and Opportunities Report

* Phase 4 - Develop Plan (Spring-Summer 2024):

Draft Plan Framework, Vision, and Goals
Growth and Conservation Framework

Land Use & Development Recommendations Report
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